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‘Peter and the Starcatcher’ To Close in January

By ROBIN POGREBIN

After flying from downtown to Broadway and winning five Tony awards, "Peter and the Starcatcher" will
close, the producers announced on Friday.

Written by Rick Elice and directed by Roger Rees and Alex Timbers, the show -- which imagines an
origin story for Peter Pan and his Neverland pals --- will deliver its final performance at the Brooks
Atkinson Theater on January 20. It will have played 18 previews and 320 performances on Broadway; it
moved there after an acclaimed run at New York Theater Workshop Off Broadway last spring.

Christian Borle won a Tony for his over-the-top comic role as the pirate Black Stache in the play. Other
awards were for the show's lighting, costumes, sound, and scenic design.

The show had never been a bestseller on Broadway; in recent weeks, audience capacity ranged from 62
percent to 78 percent. For the week ending Sept. 23, "Peter and the Starcatcher" grossed $294,536.

A national tour for the show will begin in August in Denver.
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‘Rebecca’ Faces Broadway Postponement

By PATRICK HEALY

4:35 p.m. | Updated 
An executive involved with the Broadway musical "Rebecca" said on Sunday that the show would be
postponed because its lead producers were unable to close a $4.5 million gap in its $12 million budget.

One of the lead producers, Ben Sprecher, planned to meet with the show's creative team on Sunday
afternoon and then inform cast members and make a public announcement. In a statement on Sunday
afternoon, Mr. Sprecher and another producer, Louise Forlenza, confirmed the postponement.

The executive who disclosed the postponement spoke on condition of anonymity because Mr. Sprecher
wanted to make the public announcement. The executive said Mr. Sprecher still hoped to mount
"Rebecca" on Broadway someday. Mr. Sprecher had been searching for new money since a reported $4.5
million commitment from a mystery investor identified as Paul Abrams fell through last month. Reports
surfaced in August that Mr. Abrams died of malaria, although no obituaries, death notices or other
records for him have been found.
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September 30, 2012
THEATER REVIEW

Tales of Hope and Regret Test the Standard of Time
By KEN JAWOROWSKI

“I can’t wait for the future, Joe.”

Those words, joyfully delivered by Mag, a 17-year-old bundle of energy, are devastating to the audience. We’ve
seen this lovely girl bound across the stage. We’ve heard all her plans for all her tomorrows. And we know, as
adults as well as spectators, that life may not be kind to her.

Rejoice in the moment or worry about what is soon to come? That’s a question for those watching “Winners,”
one of two plays by Brian Friel presented under the title “Lovers” in a semi-successful revival by the Actors
Company Theater. Both pieces toy with time, telling us what will happen later, then showing us the here and
now. Both use that device in affecting ways.

“Winners” finds Joe (Cameron Scoggins) and the pregnant Mag (Justine Salata) three weeks before their
forced marriage. They are excitable, and their talk is, like that of most teenagers, full of passion, even on
subjects as mundane as school exams and pet dogs. Periodically the lights rise on a man and a woman dressed
in dark clothes, who read impassively from scripts that detail the young couple’s future. The resulting emotions
can be intense.

“Losers,” the second play, introduces Andy (James Riordan) and Hanna (Kati Brazda), both “over the 40
mark,” whose courtship is thwarted by Hanna’s crafty, bed-bound mother (Nora Chester).

Andy begins a crucial scene with “What I should have done,” cluing us in to mistakes he’ll make. Here again
Mr. Friel gives us tomorrow today, a gift that’s also a curse. (And here again it’s best not to reveal more of the
plot.)

Though expertly acted (Cynthia Darlow, as Hanna’s neighbor, rounds out the cast of six), both works, directed
by Drew Barr, overstay their welcome. At about 50 minutes “Winners” is complete. At that point, when I was
attending, there were sobs. But the piece runs for 30 more, and tears dry fast.

At just under an hour “Losers” too can seem overwritten. Mr. Friel’s characters in “Molly Sweeney,”
“Translations” and other plays are a talkative lot, for sure. Yet those stories divulge their mysteries gradually
and exploit the tension. Not so here. (Perhaps that’s why “Lovers,” nominated for a Tony for best play in its
Broadway premiere in 1968, is rarely revived.)

These intimate tales are also poorly served by the set, designed by Brett J. Banakis, which exposes the Beckett
Theater’s high ceiling and puts much of the action on the higher of two levels. With the actors far away, small
moments are dissipated, and humor is drained. One section in “Losers,” close to the audience, prompted loud
laughs. A similarly well-written part, on the upper level, felt less funny.
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Ultimately there is enough here to make “Lovers” a valuable show, particularly for fans of the extraordinary
Mr. Friel. Like his Irish countryman the short-story writer William Trevor, Mr. Friel explores what is unsaid,
hauntingly. Even his minor works, like “Lovers,” hold magic.
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The Roman Who Loved the Greeks
By CATHERINE RAMPELL

Being the sex slave of Rome’s gay emperor has its drawbacks.

Sure, the food is rich, the booze flows freely, and those sex parties are to die for. But the distrust from fellow
slaves, the resentment from the emperor’s humiliated wife and the emperor’s unwavering, adoring, smothering
gaze can make life unbearable.  

Such is the fate of Antinous in “Open Up, Hadrian,” a fictionalized portrait of that Roman emperor being
staged at Magic Futurebox, a vast, echoing warehouse tucked into the fourth floor of a factory building in
Industry City in Sunset Park, Brooklyn.

Hadrian here is an intellectually curious and sensitive emperor, more scholar than militarist. Above all, he is a
lover of all things Greek — in particular (and in more or less ascending order), Greek philosophy, Greek
theater and Greek men. It’s an affinity that earns him (here and historically) the questionably complimentary
epithet Greekling, as well as the scorn of the barbarians in Britain, against whom he built his famous wall.  

Javierantonio González’s script labors to make Hadrian sound insightful and forward-thinking, usually by
knotting up his dialogue with metaphysical conversations about free will, the size of the universe and the role
of theater in society.

Yet somehow Hadrian (an earnest and sometimes clothed David Skeist) is the least engaging character in this
dark and meandering play. Antinous (Marcos Toledo) has more shrugs and scowls than lines — he’s more pet
than confidant — but manages to hold our attention better than the leader of the unfree world.

Perhaps that’s because Antinous is allowed to be a character instead of a jumble of ideas. Likewise, Hadrian’s
adoptive mother, Plotina (a hunched, slinking, chain-smoking Doris Mirescu), hijacks much of the story for
herself.

Jian Jung’s industrial-chic sets (including a forest of PVC pipes) and Elizabeth Barrett Groth’s dreamlike
costumes enliven a show that is sometimes swallowed acoustically and visually by the 20,000-square-foot
warehouse. The director, Meiyin Wang, uses as much of the space as she can, mixing in multimedia elements,
but still has difficulty stitching together Mr. González’s fragmented and capricious script.
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Motown musical, Chrysler announce relationship 
 
 
DETROIT — The Chrysler automotive brand and the producers of "Motown: The Musical" are announcing a 
marketing relationship that will celebrate the spirit of Detroit. 
 
Chrysler Group LLC chief marketing officer Olivier Francois said in a release Thursday that the work of the 
Motown music empire founders "truly reflects the spirit of the Chrysler brand's 'Imported from Detroit' 
campaign." 
 
The Motown story will open April 14, 2013, on Broadway at New York's Lunt-Fontanne Theatre. Preview 
performances will begin March 11. 
 
Brandon Victor Dixon is playing the role of the trailblazing Detroit record label's founder Berry Gordy. Gordy is 
producing the musical with Kevin McCollum and Doug Morris. 
 
Chrysler's successful "Imported From Detroit" campaign first aired during the 2011 Super Bowl. 
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'Motown: The Musical' wins Chrysler's backing for marketing,  
branding muscle 

 

 
Kevin McCollum, Berry Gordy and Doug Morris, producers of "Motown: The Musical." The show is set to open on Broadway in spring 

2013. / File photo by BRIAN McCOLLUM/DFP 
 

By Brian McCollum 

NEW YORK — It's a Detroit marriage made on Broadway. 

In a meeting of two hometown pillars, Chrysler will lend its branding and marketing muscle to the upcoming show 
"Motown: The Musical," set to premiere in New York next spring. 

The announcement is being made today as part of a show launch event at Manhattan's Nederlander Theatre, where 
Motown founder and show producer Berry Gordy Jr. is scheduled to top a red-carpet guest list. 

Officials describe the Chrysler and Motown pairing as a "relationship," and while details so far are limited, they emphasize 
that it will be distinct from a traditional sponsorship. 

For Chrysler, it's the latest move in the automaker's ongoing "Imported From Detroit" campaign, which kicked off with its 
acclaimed Eminem Super Bowl commercial in 2011. 

“The Chrysler brand is honored to be part of this epic event that details the history of Motown, celebrates the music of its 
time and shares with the world how the city of Detroit serves as a source of inspiration," read a statement from Chrysler 
chief marketing officer Olivier Francois. "It's extraordinary events such as these that helped to define the values of the 
Chrysler brand.” 

Development and casting remain underway for "Motown: The Musical," which is scheduled to open April 14 on 
Broadway's Lunt-Fontanne Theatre after a month of preview performances. 

More details about the Chrysler pairing are expected at tonight's launch event, where Gordy is part of a guest lineup 
expected to include Smokey Robinson, Gladys Knight, show director Charles Randolph-Wright, and co-producers Kevin 
McCollum and Doug Morris. A workshop cast will perform preliminary versions of several musical numbers from the show. 
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A Sneak Peek At Motown The Musical 
 

 
 

By Michael Musto 

I have sat through jukebox shows with music by everyone from Bob Dylan to the Beach Boys while wondering, "When's 
there going to be a Motown one already?" 

And now there's finally one coming for next March, and it's actually more than just a jukebox show; it mixes in the songs 
while telling the story of groundbreaking Motown founder Berry Gordy. 

So it's sort of a black Jersey Boys. 

And after seeing part of a presentation they did last night at the Broadway theater where Newsies usually resides, it 
sounds like they're doing the music enough justice to avoid chants of "It's the same old song." 

Brandon Victor Dixon (award nominee for Color Purple and Scottsboro Boys) sang spectacularly as Gordy, lacing into 
"Get Ready" with flair by serving it with respect yet putting his hot personal imprint on it. 

(He initially sings it to a doubting white lady character, so it becomes Gordy's cry to the world--sort of a "Get ready, here 
comes Motown" wakeup call for anyone who cares about musical and social progress.) 

Out came three sparkly gals who dove into the Martha and the Vandellas hit "Dancing in the Street" and they did really 
well too, giving it oomph and soul and vocally averting anything even slightly cheesy. 

The numbers were backed by a singing, dancing chorus, so it was all very spirited--and best of all, they did the whole 
songs! Not just snippets of melodies! 

I can't say what the rest of the show will be like, and I can't comment yet on the script, except to say it has Gordy being 
dragged to a tribute in his honor, a moment that leads back to the story of his rise. 

But as long as they're treating the invigorating "sound of young America" like this, I'm quite sure the music alone will sell 
Motown The Musical, even if they just read menus aloud between numbers. 

Ain't nothing like the real thing, but who cares? 

Reach out, I'll be there on opening night. 
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'Motown: The Musical' gets star-studded preview on Broadway 
 

 
Detroit music legends Smokey Robinson and Aretha Franklin walk the red carpet Thursday for the preview 

 of "Motown: The Musical."  
By Brian McCollum 

NEW YORK -- With the warmth of a family reunion and the sizzle of an opening night, many of Motown's best-known 
figures gathered Thursday for a glimpse of Berry Gordy Jr.'s upcoming Broadway show. 

At the Nederlander Theatre in Manhattan, it was a starry evening that drew Detroit icons -- Gordy, Smokey Robinson, 
Aretha Franklin -- alongside a host of show biz bigwigs and long-loved Motown figures, from Valerie Simpson to 
songwriters Holland-Dozier-Holland. 

They were among a crowd of 1,200 that had come for a 90-minute peek at "Motown: The Musical," which looks to be a 
lively romp through Hitsville history in the eyes of label founder Gordy. The 2 1/2-hour show will debut in the spring at 
Broadway's Lunt-Fontanne Theatre. 

Out on the red carpet, Franklin called the musical "a major moment" for Detroit and said it was long overdue. 

Thursday's unveiling had been a long time coming, following years of quiet development and, more recently, 18 months of 
secret rehearsals. And the day delivered plenty of news: 

• The show announced a relationship with Chrysler that will tie into the automaker's "Imported from Detroit" campaign. A 
national TV spot will debut next month, featuring Gordy in a Chrysler heading from Detroit to Broadway. Few other details 
were released Thursday, but coproducer Kevin McCollum described the Chrysler arrangement as "unprecedented on 
Broadway." 

• Auditions will be staged in Detroit in November for several roles, including the part of a young Michael Jackson. "It's very 
important to me that we reach out to the Detroit community and let them know this is theirs, too," said director Charles 
Randolph-Wright. He said he has talked with the Rev. Marvin Winans about hosting auditions. 

• McCollum revealed the musical's story line: The show will start in 1983 with a frazzled Gordy, confounded by lawsuits 
and artist exits, resisting the call for a Motown 25th anniversary TV special. The musical then flashes back to 1960s 
Detroit before flashing further back to Gordy's childhood. From there it moves to 1983, spanning both the Detroit and L.A. 
eras of Motown. 

 

 



As evidenced by several scenes performed Thursday -- mostly by a workshop cast playing Motown acts and Gordy family 
members -- a host of Motown hits will appear in the show, accompanied by high-energy choreography and a 19-piece 
band. 

Songs included "Get Ready," "My Girl," "Dancing in the Street," "You Really Got a Hold on Me" and "Ball of Confusion." 
An athletic, infectious "Do You Love Me" drew a roar from the crowd. 

"Motown" will feature three new Gordy compositions. One of them, an upbeat tribute to boxer Joe Louis, was performed 
Thursday. 

The onetime romance of Gordy and Diana Ross will figure prominently in the show, their parts played by Tony nominee 
Brandon Victor Dixon and Valisia Lekae. 

Dixon said he has immersed himself in the world of Gordy, lapping up Motown books and spending one-on-one time with 
the Motown founder. 

Thursday's event was staged to give sales staffers and show marketers a look at the product they'll be pitching. But 
Gordy's star-studded orbit also meant it was an audience loaded with big names, including the Rev. Jesse Jackson, 
Suzanne de Passe, Star Jones, Gayle King and record moguls Clive Davis and L.A. Reid. 

"Being on Broadway is even more than I expected," Gordy said. 

After the preview, the crowd headed across the street for a swanky reception at the Liberty Theatre. 

Tickets for "Motown: The Musical" will go on sale to the general public Monday. The show will premiere April 14, following 
a month of preview performances. 
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Aretha: "Motown the Musical" is "a smash" 
 

 
Aretha Franklin attends "Motown The Musical" Broadway Spring Launch Event at Nederlander Theatre 

 on September 27, 2012 in New York City. (Robin Marchant /Getty Images) 
 

By Susan Whitall 
 
So, how was that "sneak peek" Thursday night on Broadway of the autobiographical Berry Gordy show "Motown: The 
Musical"? 
 
Aretha Franklin, who follows Broadway shows closely, was at the Lunt-Fontanne Theatre Thursday, and she gave us her 
review. 
 
"It was absolutely terrific," the Queen of Soul said. "It was a smash." 
 
The sneak peek consisted of talks by various people, including Gordy and Smokey Robinson, but also presented several 
scenes from the musical, which opens on Broadway next April. Gordy wrote the book, which tells both his story and that of 
Motown, the iconic Detroit record company that he founded. 
 
"Smokey and Berry stood center stage, talked about historical moments, they had a lot of historical facts about Detroit, 
and they interspersed that with moments with Dr. (Martin Luther) King that set up the musical and what it would become. 
 
"It's something that you really have to see. It was a very touching and emotional moment, and by the time it was all over, I 
was crying. It really brought me to tears; it took me back to the '60s. 
 
"The (Motown) studio was only about a mile from my dad's and our home," Franklin added. "So I would stop by there 
occasionally to see what they were doing." 
 
As for the guests, there were Chrysler executives (Chrysler brand is a marketing partner of the musical), and Franklin saw 
friends including Robinson's wife Frances, Star Jones, Gayle King, "all the record company chieftains," including Clive 
Davis (who's working with Franklin on her new album) and Doug Morris, chairman and CEO of Sony Music.  
 
Morris is a co-producer of the musical along with Gordy and Kevin McCollum. 
 
"It was a splendid, smashing night," Franklin summed up. "Listen, that cast was kickin'. It is Broadway to the max, and 
they are definitely going to the Tonys." 
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